


[bookmark: _Hlk481579318]XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX	Comment by HAKAN: SAYIN YAZARLAR; BU ÖRNEK ÇALIŞMA DERGİMİZİN YAZIM FORMATINA VE ŞEKLİNE GÖRE SİZLERİ BİLGİLENDİRMEK AMACI İLE HAZIRLANMIŞTIR. İÇERİK BİLGİLERİ SADECE ŞABLONDUR. ÇALIŞMANIN KONUSU İÇERİĞİ VE NEVİ NE OLURSA OLSUN ŞABLON VE HAZIRLAMA AKIŞI BU ŞABLONA UYGUN OLARAK HAZIRLANMALIDIR. 

HER ARAŞTIRMACI VE YAZAR MUTLAKA BU KURALLARA UYGUN HAREKET ETMEK ZORUNDADIR. 

ARAŞTIRMA VE UYGULAMA ÇALIŞMALARINDA MUTLAKA KULLANILAN ARAŞTIRMA TEKNİĞİNE BAĞLI OLARAK ALINAN KURUM İZNİ, ETİK KURUL İZNİ VE ARAŞTIRMA YÖNTEMİNE İLİŞKİN KULLANILAN ÖLÇME ALETİNİN BİLGİLERİ VERİLMEK ZORUNDADIR. 

İNGİLİZCE HAZIRLANAN ÇALIŞMALARDA GENİŞLETİLMİŞ İNGİLİZCE ÖZET TALEP EDİLMEMEKTEDİR. GENİŞLETİLMİŞ İNGİLİZCE ÖZET TÜRKÇE HAZIRLANAN ÇALIŞMALARDA MUTLAKA VERİLMELİDİR. GENİŞLETİLMİŞ İNGİLİZCE ÖZETİ BULUNMAYAN TÜRKÇE ÇALIŞMALARA DERGİMİZDE YER VERİLMEMEKTEDİR. 

KAYNAKÇA DİZİMİNDE VE METİN İÇİ KAYNAK GÖSTERİMİNDE DERGİMİZDE ÇOK TİTİZ BİR İNCELEME YAPILMAKTADIR. BU NEDENLE KAYNAKÇA DİZİMİ VE METİN İÇİ KAYNAK KULLANIMINDA NOKTA, VİRGÜL VE DİĞER KOŞULLARA UYUNUZ. BU KONUDAKİ HER TÜRLÜ BİLİ ÖRNEK ŞABLON ÜZERİNDE GÖSTERİLMİŞTİR. 

TABLO, ŞEKİL, RESİM VE GRAFİKLERİN HAZIRLANMASINDAKİ KURALLARA UYUNUZ. YAZIM ŞEKİLLERİNE DİKKAT EDİNİZ. 

KISA TÜRKÇE VE İNGİLİZCE ÖZET HAZIRLARKEN KELİME SAYISI VE ŞABLON BİLGİSİNE DİKKAT EDİNİZ. 

ETİK KURUL VE KURUM İZİNLERİNİ MUTLAKA MAKALE ÜZERİNDE BELİRTİNİZ. 
	Comment by GÜVEN PLUS GRUP A.Ş: SAYIN YAZARLAR BU ÇALIŞMA ÖRNEK BİR ÇALIŞMADIR. BİLİMSEL İÇERİĞİNİ DEĞİL FORMATI DİKKATE ALINIZ. SAYIN YAZAR(LAR) BU YAZIM KURALLARI DERGİMİZİN 01.30.2017 TARİHİ İTİBARİYLE DERGİ BİLİMSEL YÖNETİM KURULU KARARI İLE ALINMIŞ VE 2017 YILI MART AYI İTİBARİYLE GELECEK TÜM SAYILARDA KULLANILMAK ÜZERE HAYATA GEÇİRİLMİŞTİR. DERGİMİZDE YAYINLANMAK İÇİN GÖNDERİLEN TÜM ESER VE ÇALIŞMALAR BU KURALLARA UYMAK ZORUNDADIR. KURALLARA UYMAYAN HİÇ BİR ÇALIŞMA DERGİMİZDE DEĞERLENDİRMEYE ALINMAYACAK VE ASLA ÇALIŞMA DERGİMİZDE YAYINLANMAYACAKTIR. BUNUN AKSİNİ HİÇ BİR YAZAR İDDİA EDEMEZ BİR HAK TALEBİNDE BULUNAMAZ. DERGİMİZDEKİ BU KURALLAR TEK TARAFLI OLARAK DERGİMİZE AİTTİR. DEĞİŞİKLİK HAKKI DERGİMİZ YÖNETİM KURULUNA AİTTİR. 
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Öz: Amaç: Bu araştırma, Bir Devlet Hastanesi Çocuk Acil Servisine 1 Ocak- 31 Aralık 2013 tarihlerinde,    0-17 yaşları arasında, akut zehirlenme nedeni ile başvuran hastaların epidemiyolojik özelliklerini belirlemek amacıyla retrospektif olarak yapılmıştır. Yöntem: Çalışmada, bu tarihler arasında kayıtlarına tam olarak ulaşılan, 424 olgu değerlendirilmiş, Etik Kurul ve ilgili kamu kurumunun onayı alınmıştır. Veriler bilgisayar ortamında tanımlayıcı istatistikler kullanılarak değerlendirilmiştir. Bulgular: Çalışmada, çocuk acil servisine başvuran zehirlenme vakaları, acile başvuran tüm olguların %0,72’sini oluşturmaktadır. Zehirlenme olgularının, çoğunluğunun kız (% 55.0) ve 13-17 yaş grubunda (%38.7) en çok 17 yaşında (%11.1) görüldüğü saptanmıştır. Zehirleme etkeni; ilk sırada (%55.7) farmakolojik ajanlar, ikinci sırada ise (%25.7) karbonmonoksit zehirlenmesi olarak belirlenmiştir. Farmakolojik ajanlarla zehirlenmelerin en fazla 0-4 yaş (% 65.6) ve 13-17 yaşları (% 62.8) arasında görüldüğü, kızların en fazla (%59.2) farmakolojik ajanlarla zehirlendiği saptanmıştır. Ayrıca zehirlenmelerin en sık kış mevsiminde görüldüğü (%35.4) belirlenmiştir. Sonuç: Bu çalışmada, ergen yaş grubundaki çocukların daha fazla oranda zehirlenme nedeniyle acil servise getirildikleri dikkati çekmiştir. Ergen yaş ve farmakolojik ajanlarla zehirlenmelerin bu denli sık karşılaşılıyor olması, ebeveynlerin, okul ve toplumun bu konudaki duyarlılıklarının arttırılmasına yönelik girişimlere olan ihtiyacı göstermektedir. 	Comment by GÜVEN PLUS GRUP A.Ş: KÜÇÜK İNGİLİZCE ÖZET MUTLAKA OLACAK ASGARİ 150-250 KELİME ARASINDA OLACAK. Amaç:……….Yöntem:……………Bulgular:…………Sonuç…………. ŞEKLİNDE BELİRTİLECEK.
Anahtar Kelimeler: Çocuk Acil, Çocuk, İlaç,  Zehirlenme 	Comment by GÜVEN PLUS GRUP A.Ş: ANAHTAR KELİMELER EN AZ ÜÇ EN FAZLA BEŞ KELİMEDEN OLUŞACAK VE HER KELİMENİN BAŞ HARFİ BÜYÜK ARALARINDA VİRGÜL OLACAK.

INTOXICATION IN CHILDHOOD: A GOVERNMENT HOSPITAL EXPERIENCE 	Comment by GÜVEN PLUS GRUP A.Ş: ÇALIŞMANIN İNGİLİZCE BAŞLIĞI MUTLAKA OLACAK. BÜYÜK KARAKTER YAZILACAK
Abstract: Aim: This study was conducted to determine epidemiologic characteristics of the 0-17 aged patients who applied to pediatric emergency service of a Government Hospital because of acute intoxication between 1th of January-31th of December 2013, as retrospective. Method: In the study, 424 cases that could be reached to their records between these dates were evaluated; Ethical Committee and related consents were taken. Data was evaluated by using descriptive statistics. Results: In the study, intoxication cases consisted of 0.72% of the all cases in the emergency service. Most of the intoxication cases were girl (55.0%), between 13-17 years old (38.7%) and were mostly in their 17 (11.1%). The causes of intoxication were as followings; pharmacologic agents (55.7%) and carbon monoxide intoxication (25.7%). It is determined that intoxication because of pharmacologic agents was seen between 0-4 years old (65.6%) and 13-17 years (62.8%), mostly in girls (59.2%). Also, it is found that intoxication was seen in winter mostly (35.4%). Conclusion: In this study, adolescents and girls went to emergency service because of intoxication. Frequency of intoxication in adolescent ages and because of pharmacologic agents show that interventions for increasing of sensitiveness in parents, school and society about this subject. 
Key Words: Child emergency, Child, Medicine, Intoxication 
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Tablo 1. Gruplara Göre Çalışma Parametrelerinin Değerlendirilmeleri	Comment by GÜVEN PLUS GRUP A.Ş: TABLO İSİMLERİNDE KELİMELERİN BAŞ HARFLERİ BÜYÜK KARAKTER OLACAK. VE TABLO İSİMLERİ TABLONUN ÜZERİNDE OLMALI. HAZIRLANAN TABLOLAR ÜZERİNDE OYNANABİLMELİ VE WORD FORMATINA UYGUN OLMALIDIR. RESİM VE GRAFİK ŞEKLİNDE OLAN TABLOLAR KABUL EDİLMEYECEKTİR. ANALİZ PROGRAMLARINDAN ÇIKTIĞI GİBİ TABLOLAR ÇALIŞMALAR YERLEŞTİRİLMEYECEKTİR. MUTLAKA TABLOLARIN ÜZERİNDE İŞLEM YAPILABİLME OLASILIĞI BULUNMALIDIR.
	
	Beden Kütle İndeksi
	χ2-KW, F
	p

	
	Normal
	Fazla Kilolu
	Obez
	
	

	
	Grup I
	Grup II
	Grup III
	
	

	
	Ort±SS (medyan)
	Ort±SS (medyan)
	Ort±SS (medyan)
	
	

	Diyabet Süresi
	2,85±1,33 (2)
	3,65±1,23 (4)
	3,78±1,28 (4)
	KW:14,659
	30,001**

	HbA1c
	6,6±0,97 
	8,24±1,67 
	10,27±1,76 
	F:76,203
	20,001**

	Glukoz (mg/dl)
	115,94±38,32 
	163,6±47,4 
	298,78±93,01 
	F:110,614
	20,001**

	Kolesterol
	170,32±24,95 
	207,55±39,24 
	267,6±53,44
	F:73,724
	20,001**

	Trigliserid
	107,94±54,21 
	146,92±68,29 
	252,68±86,69 
	F:56,556
	20,001**

	HDL
	50,77±11,31 
	50,42±11,08 
	40,84±7,23 
	F:15,738
	20,001**

	LDL
	97,8±18,73 
	127,75±35,66 
	173,23±49,99
	F:53,869
	20,001**


1Ki-kare Test      2One-Way ANOVA        3Kruskal-Wallis Test          **p<0.01
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Grafik 1. …………………………………..	Comment by GÜVEN PLUS GRUP A.Ş: GRAFİK İSİMLERİ GRAFİĞİN ALTINDA OLMALI. KELİMELERİN BAŞ HARFLERİ BÜYÜK KARAKTER OLMALI.
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Şekil 1. …………………………………………………	Comment by GÜVEN PLUS GRUP A.Ş: ŞEKİL İSİMLERİ GRAFİĞİN ALTINDA OLMALI. KELİMELERİN BAŞ HARFLERİ BÜYÜK KARAKTER OLMALI.
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KAYNAKÇA 	Comment by GÜVEN PLUS GRUP A.Ş: SAYIN YAZAR(LAR) DERGİMİZE GÖNDERMİŞ OLDUĞUNUZ ÇALIŞMANIZDA DERGİMİZİN DAHA ÖNCEKİ SAYILARINDA YAYINLANMIŞ OLAN EN AZ ASGARİ 2 ÇALIŞMASINDA ÇALIŞMANIZDA YER VERMELİ VE ATIF YAPMALISINIZ.
KAYNAKÇA YAZIM METODU
· Kaynaklar listesinde sadece yazıda göndermede bulunulan kaynaklara yer verilmeli ve bu kaynaklar yazar soyadına göre alfabetik olarak sıralanmalıdır. Bir yazarın birkaç çalışması kaynakçada yer alacaksa, yayın tarihine göre (eskiden yeniye doğru) bir sıralama yapılmalıdır.
· Makalede bulunan yazar sayısı 6 ve daha az ise tüm yazarlar belirtilmeli, 7 veya daha fazla ise ilk 6 isim yazılıp yayın Türkçe ise “vd.”, İngilizce ise “et al.,” İbaresi yer almalıdır. Son yazardan sonra,”vd.” veya “et al.,” şeklinde hazırlanmalıdır. 
· İnternette yazarı belli olmayan yazılar kaynak olarak gösterilmemelidir.
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[bookmark: _Hlk481579235]Intruduction: The production that neglects the consumers in today’s globalizing economy is seen as it is also neglecting the demand and the market. The end result of such a production would be poor quality and inefficiency (Hekimci, 2007: 254). The consumer is the real person who buys or purchases products to satisfy his or her family's needs, wants and desires (Solomon, 2003: 7). Concious consumer is organized; aims at providing benefits at the maximum level while purchasing; considers their real needs; does planned and documented shopping; is aware that they are not the object but the subject of the purchasing process; carries the maturity to buy high quality and standard, healthy, safe and environmental products; besides all these cares for their budget and chooses a product that is affordable and at the same time evaluates the quality; chooses local products among similars, therefore leads to increasing economical efficiency (Hekimci, 2007: 254).  Consumer behavior is related to consumers' decisions to use the values they have in order to best satisfy their needs. Consumer behavior examines processes involving individuals and groups' preferences, buying and using goods and services, or experiencing their needs and desires (Solomon, et, al., 2003: 7).  Consumer behavior, according to another definition; Are the behaviors they demonstrate during their research to purchase, use, evaluate and dismiss goods and services in order to satisfy their needs. Consumer behavior focuses on how individuals make decisions when spending available resources (time, money and effort) for consumption (Schiffman ve Kanuk, 2004: 8).  Social and cultural, demographic and psychological factors influence the purchasing behavior of a consumer. Demographic characteristics of consumers are age, marital status, education, occupation, gender and income status. It is assumed that there is a relationship between these demographic characteristics and the purchasing decision (Yılmaz ve Can, 2013: 4).  Aim: In this study, it was tried to determine the relationship between fruit juice consumption and socio-demographic characteristics of consumers. In addition, fruit juice producers can also benefit from the results of this study to produce new ideas. Method: This article was brought to the attention with some of the findings of the scientific research project which the authors personally performed and finalized named " A Research on Consumer Awareness about Quality and Food Security Systems in Fruit Juice Products: The Case of Antalya Province".In this context, the raw data source of the project research consists of horizontal cross-sectional data at the household level. Accordingly, the primary data obtained from questionnaires administered by the face-to-face interview method with the sample consumer size determined for the indicated research area was taken into consideration. In marketing research applications, different sample sizes are used, assuming certain confidence bounds and certain population variances for various population sizes and tolerance levels. In the case where the main body is divided into two groups by qualitative feature (in this study, "fruit juice consumers" and "people who do not consume fruit juice") and the population of the main mass is more than 500.000 (fort his research 735.157 people was determined according to official records of Antalya central districts) 95% confidence limits and the sample size calculated for 0.25 (0.5x0.5) variance were 384 cases.  (Kurtuluş, 1998: 236). A survey was conducted with a total of 400 households on the assumption that there may be erroneous surveys within the scope of the research. A total of 389 questionnaires were evaluated after the control of the questionnaires. The evaluation of the original data compiled by the face-to-face survey method from the households in the study was made via the "SPSS 13.0" program. Chi-square analysis was used to determine the relationship between socio-demographic characteristics of consumers and consumption of fruit juice. Findings and Results : Consumption is the use of resources for a certain period of time for people's needs and wants. Marketers should be aware of consumer behavior because there is no consumption without consumer. It is a fact that consumption is every moment of human life and in order for this action to take place, the consumer must have the need for that thing at that moment. However, this need is perceived differently by each consumer, and accordingly, consumers are influenced by different factors when purchasing a particular product. Businesses need to know their customers' needs and behaviors better, be informed and make realistic estimates are important elements in developing successful strategies that will increase their competitiveness. This is also due to a good analysis of the consumer behavior and the factors affecting consumer behavior, as well as the ability of sustainable profit-making businesses to adapt to their environment and predict changes in their environment. It is inevitable for businesses to take into account the cultural, social, psychological and personal circumstances of the consumer in order to be able to influence their consumer behavior and cope with intense competition. This research was designed to reveal the findings obtained from the analysis of primary data on 389 people in Antalya province and to develop a solution proposal to demonstrate whether the socio-demographic characteristics of the consumers (sex, age, education, profession and income) have an effect on fruit juice consumption . It can be said that the obtained data is sufficient to make statistical evaluation. Hypotheses were possible to test because the data are derived from a large consumer population. According to Chi-square test results obtained in the study, a significant difference was found in the relationships between gender and fruit juice consumption at 5% (p = 0.05), between education and fruit juice consumption, between household width and fruit juice consumption, between maternal child and fruit juice consumption. It was also found that there was a significant relationship between monthly household income and fruit juice consumption at the level of significance of 5% (p = 0.05). On the other hand, 10% (p = 0.10) significant level of fruit juice consumption and household life status were found to be significant. There was no significant relationship between juice consumption and age at both 5% (p = 0.05) significance level and 10% (p = 0.10) significance level. In addition, there was no significant correlation between juice consumption and age groups, between juice consumption and household life status, and between juice consumption and monthly household income at 5% (p = 0.05) significance level. As a result, in order to increase the consumption of fruit juice products, informative campaigns should be organized under the leadership of sector representatives or civil society organizations to raise awareness of consumers of all ages. Social and cultural, demographic and psychological factors influence the purchasing behavior of a consumer. Demographic characteristics of consumers are age, marital status, education, occupation, gender and income status. It is assumed that there is a relationship between these demographic characteristics and the purchasing decision. In part, this information has been conclusively proven in this study. Therefore, the role of socio-demographic variables in purchasing behaviors for marketing research should be examined in depth. Product and product concepts should be evaluated on a case by case basis. The same can also be done on a wider range of consumer groups across the country. It can be included not only the demographic characteristics of the consumers but also the psychological and psycho-social factors affect the buying behavior.
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